NEED OR OPPORTUNITY IDENTIFIED

)

USER PROFILES

needs and desires.
walkers/hikers/snowshoers
cross country skiers
cyclists

off roaders

other wheeled users
snowmobilers

equestrians

other user groups

Profile potential trail users to determine

v

INVENTORY & ANALYSIS

Determine optimum trail routes
considering existing features and
user profiles.

e site inventory

e route analysis

e trail mapping

e trail routing & management issues

v

PUBLIC INPUT
v

\ 4

TRAIL DESIGN

Identify existing and potential design
issues and assign appropriate solutions.
e opportunities

constraints

trail types

trail details

signage

v

IMPLEMENTATION STRATEGIES

Develop integrated implementation strategies

addressing potential conflicts and concerns.
e land ownership

e user conflicts
e trail management
o safetyl/liability
e enforcement
v
PUBLIC INPUT
I
\l‘l’ I Vv

marketing

public relations

capital costs
partnerships/sponsership
regular and seasonal tasks
renovation

FUNDING & MANAGEMENT

Explore potential funding sources and outline
management plans for initial, recurring and future costs.

CONSTRUCTION

N

£

Figure. A

Typical Trail Development Process

Trail Development Template
Haliburton Highlands Trails and Tours Network
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